
Unarticulated Needs

Use this template to understand your client or end-user and uncover areas of improvement in
the user experience.  

Complete the different boxes to identify articulated and unarticulated needs and discover what
they say versus what they are really thinking and what they do versus what they are feeling.

Articulated Needs

EMPATHY/UNARTICULATED NEEDS MAP

What do they say?
What do they

think?

What do they do? What do they feel? 
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